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INTRODUCTION

In its forty-second annual publication entitled The American Freshman, the Higher Education
Research Institute’s Cooperative Institutional Research Program (CIRP), sponsored by the
American Council on Education (ACE) and the Graduate School of Education and Information
Studies at the University of California, Los Angeles, report national normative data on the
characteristics of first-time, full-time freshmen attending American colleges and universities. The
2007 freshman norms are based on the weighted responses of 272,036 students at 356 of the
nation’s baccalaureate colleges and universities. These data have been statistically adjusted to
reflect the responses of the 1.4 million first-time, full-time students entering four-year colleges and
universities as freshmen in 2007. There were 433 full-time, first-time freshmen who responded to
the survey at Point Loma Nazarene University (PLNU). Six points of interest are highlighted in The
American Freshman, including habits of mind for learning, parental involvement, online social
networking, diversity, environmental concerns, and reasons for choosing a particular college or
university.

“HABITS OF MIND” FOR LEARNING

For Fall 2007, the CIRP Freshman Survey introduced a new set of questions that captured habits
and behaviors that have been identified as essential to ensure success in introductory coursework.
Table 1 compares the responses of freshmen nationwide to those at Point Loma Nazarene
University. More than half of the incoming freshmen responded that they frequently support their
opinions with a logical argument, 58.2 percent nationally, and 59.0 percent at Point Loma Nazarene
University, and that they frequently ask questions in class, 54.4 percent nationally and 56.6 percent
at Point Loma Nazarene University. Almost half of the students responded they frequently seek
solutions to problems and explain them to others and they frequently revise their papers to
improve their writing (respectively, 49.4 percent and 46.8 percent nationally, and 48.8 percent and
49.3 percent at PLNU). At Point Loma Nazarene University 46.4 percent of freshmen responded
they frequently seek feedback on their academic work, and 43.9 percent nationally.

Only a little more than one-third of freshmen (35.0 percent nationally and 34.5 percent at PLNU)
responded they frequently evaluate the quality or reliability of information they receive. At Point
Loma Nazarene University, nearly all of the remaining two-thirds report that they occasionally
evaluate the quality of the information they receive, with 58.5 percent reporting occasionally
examining the information they receive.



Approximately three-fourths of freshmen, both nationally (75.9 percent) and at Point Loma
Nazarene University (74.5 percent) report frequently using the internet for research or homework;
therefore it is likely that they are online on a daily basis. As the internet is full of both good and bad
information, one wonders about the accuracy of information they are finding online. While we
cannot answer that question, we can examine whether students who use the internet frequently are
more like to frequently examine the information they receive. The percentage of those students
who report frequently on both questions is nearly the same of the entire student body responding
that they frequently examine the information they receive (35.0 percent versus 38.8 nationally and
39.6 percent at PLNU). Less than half the incoming freshmen responded they frequently used the
internet to read news sites (44.0 percent nationally, 31.1 percent at PLNU) and to read blogs (34.2
percent nationally and 30.3 percent at PLNU).

TABLE 1: HABITS OF MIND: FREQUENT LEARNING BEHAVIOR IN THE PAST YEAR

Item National % PLNU %
Support your opinions with a logical argument 58.2 59.0
Ask questions in class 54.4 56.6
Seek solutions to problems and explain them to others 49.4 48.8
Revise your papers to improve your writing 46.8 49.3
Seek feedback on your academic work 43.9 46.4
Seek alternative solutions to a problem 41.6 43.4
Take a risk because you felt you had more to gain 37.8 36.8
Evaluate the quality or reliability of information you received 35.0 34.5
Explore topics on your own, even though it was required for a class 29.0 21.0
Look up scientific research articles and resources 21.2 14.2
Accept failure as part of the learning process * 15.8

* Data not available

These critical thinking behaviors can be shown to be more evident in students who also scored
higher on their college-entrance exams. In looking at the reported SAT scores broken into quartiles,
(and combining the middle two,) it is seen that those who frequently engaged in these activities are
also those who have higher SAT scores. Nationally, the percentage varies slightly more than at Point
Loma Nazarene University. The largest difference between the top and bottom quartiles both
nationally and at PLNU is seen in those frequently reporting they support their opinions with a
logical argument (78.0 vs. 45.4 percent nationally, 68.6 vs. 54.4 percent at PLNU) and followed by
those who seek solutions to problems and explain them to others (67.0 vs. 39.2 percent nationally
and 51.4 vs. 47.4 percent at PLNU). The classroom behaviors for students nationally also show this
pattern, but at Point Loma this is not always the case. The differences for those who evaluate the
quality or reliability of the information they receive was at 22.6 percent nationally, and at 12.2
percent at Point Loma Nazarene University. Those who explore topics outside of class also had a
difference of 18.1 percent nationally and only at 5.0 percent at Point Loma Nazarene University.
The largest negative difference at Point Loma Nazarene University came from those who reported
frequently taking a risk because they felt they had something to gain, with the lowest quartile
responding 11.1 percentage points higher than the top quartile. Nationally, the highest quartile
reported frequently only 2.2 percent more than the lowest quartile. Future studies incorporating
these survey questions and student success might show if and how these behaviors help students’
academic success, specifically at Point Loma Nazarene University.




TABLE 2: HABITS OF MIND BY SAT SCORES, PERCENT REPORTING FREQUENTLY IN THE PAST YEAR

Top 25% Middle 50% Bottom

25%
Support your opinions with a logical 780 686 620 675 454 564 326 239
argument
Seek solutions to problems and explain 67.0 514 519 512 392 474 278 20.0
them to others
Evaluate the quality or reliability of 496 514 359 349 270 275 226 122

information you received

Explore topics on your own, even thoughit 409 229 294 217 228 205 181 5.0
was not required for a class

Revise your papers to improve your writing 55.0 60.0 488 458 42.0 400 130 24

Look up scientific research articles and 289 171 220 145 16.7 225 122 0.0
resources

Ask questions in class 624 600 560 494 505 600 11.9 -54

Seek alternative solutions to a problem 488 371 421 398 374 462 114 -6.0

Seek feedback on your academic work 503 486 447 424 410 43.6 9.3 -9.1

Take a risk because you felt you had more 39.2 314 382 325 37.0 425 22 -11.1
to gain

PARENTAL INVOLVEMENT

How involved parents are in the college careers of their sons or daughters can have an impact on
the experiences of not only the college-bound student, but also on college officials and faculty as
well. The American Freshman states that in recent years, college faculty and administrators have
reported that parents have become more involved in the college-related decisions of their children.
Due to this, additional questions asked the freshman to rate the level to which parents were
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involved in college decision-making activities as “too much,” “just right,” or “too little.”

Most students, both nationally and at Point Loma Nazarene University, rated parental involvement
as the “right amount.” The decision to go to college was rated “right amount” by 84.0 percent of
students nationally, and 88.8 percent of freshmen at PLNU, and in choosing a particular institution,
freshmen responded “right amount” at 80.5 percent nationally, and 85.9 percent at PLNU. The other
questions regarding parental involvement, such as choosing courses and activities were at about
three-quarters nationally, and eighty percent at Point Loma.

There was approximately one-quarter, 24.0 percent, of students nationally who responded “too
little” when it came to parental involvement in choosing courses, 22.5 percent in choosing college
activities, and 16.7 percent in dealing with college officials. At Point Loma Nazarene University,
these percentages are lower in all three categories. Freshmen who responded their parents were
involved “too little” in choosing courses responded at 16.4 percent, 14.4 percent in choosing college
activities, and 10.8 percent in dealing with college officials. Looking at freshmen nationally, and to a
lesser extent at Point Loma Nazarene University, the activities that came before entering college
were less likely to have students feeling their parents were involved “too little.” For helping with
applications, 15.1 percent (12.2 at PLNU) responded “too little” and for the decision to go to college,
5.7 percent (2.2 percent at PLNU). As such a significant percentage of incoming freshmen, especially
nationally, responded that their parents were not involved enough in the post-admission decisions,
the question arises as to why they thought this. One possibility may be that the parents did back off



from the students more than necessary; the other possibility is that the freshmen were not
prepared for their parents to step back in these decisions. If the perception of college officials is
correct, that parents are becoming increasingly involved, then perhaps some students have grown
accustomed to a higher level of involvement, and what college officials and students see as “right
amount” of parental involvement is not equal.

FIGURE 1: PARENTAL INVOLVEMENT
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Looking at the percentages of parental involvement across ethnicities at the national level shows
some significant differences. White students were less likely than students of other racial/ethnic
backgrounds to report “too little” parental involvement, and in many cases, Latina/Latino students
were the most likely to report “too little” involvement. As the respondents of Point Loma
Nazarene’s incoming freshman class are 76 percent White, it is difficult to accurately compare
across ethnicity in this way. It appears that PLNU freshmen responded in nearly the same trends as
those nationally. The group of Native American students at PLNU who responded too little was also
near that of the Latina/Latino group, but this makes up only 4% of the respondents. The
Latina/Latino group composes 13% of the respondents. The American Freshman reports that this
group is historically the largest of those who are first-generation college students, and that this
could be a factor as to why their percentages are higher than the other groups. The Higher
Education Research Institute will be coming out with a trend report on Latino entering freshmen in
2008.

IMPACT OF ONLINE SOCIAL NETWORKING SITES

Over the past few years, social networking websites such as MySpace and Facebook have become a
common way for students to communicate with one another. This year a new question was added



about these sites and the way students used them in the last year. This question asked students
how much time they spend each week on online social networking sites.

Overall 86.3 percent of entering freshmen nationally, and 87.2 percent at Point Loma Nazarene
University, report that during their last year of high school they spent at least some time on social
networking sites each week, and 18.9 percent (18.3 percent at PLNU) report that they spent six or
more hours a week on such sites. About half (49.3 percent nationally, 54.2 percent at PLNU) report
that they were on social networking sites for one to five hours per week.

FIGURE 2: TYPICAL HOURS PER WEEK PLNU FRESHMEN SPENT ON EACH ACTIVITY IN THE LAST YEAR OF
HIGH SCHOOL

Socializing with friends o.
Exercise or sports
Working (for pay)

Studying/homework
Watching TV
Online social networks

22.4%
18.3%

Student clubs/groups 15.2%
Volunteer work 11.5%
Household/childcare duties 10.9%

Reading for pleasure 9.5%

Partying 7.3%

Playing video/computer games 7.1%
0.0% 20.0% 40.0% 60.0% 80.0% 100.0%

m Less than one hour  m1-5 hours 6 or more hours

Compared to other common activities (as shown in figure 2) the amount of time that entering
freshmen report spending on social networking sites is less than the amount of time they report
engaging in academic pursuits, employment and “live” socializing. Students, both nationally and at
Point Loma Nazarene University, report spending the most time each week socializing with friends,
working for pay, engaging in exercise or sports, and doing homework or studying - 33.8 to 73.4
percent nationally and 42 to 78.1 percent at Point Loma Nazarene University. While nationally the
students report spending the least amount of time doing volunteer work, reading for pleasure and
playing video games, students at Point Loma Nazarene University spent the least amount of time
playing video computer games, partying and reading for pleasure. Falling in the middle of these
activities, (slightly lower for PLNU due to less time partying) is online social networking, which is
nearly the same as the amount of time they spend watching TV.

The differences between genders and the amount of time they spend on social networking sites is
similar for freshmen nationally and at Point Loma Nazarene University. Females used social
networking sites more often as high school seniors than males, with 72.0 percent (75.5 percent at
PLNU) reporting spending one or more hours a week compared to 63.4 percent of males (66.2
percent at PLNU). The gender difference narrows as the amount of time increases, with 20.0



percent of females spending six or more hours on social networking sites each week compared to
17.5 percent of males. At Point Loma Nazarene University, this percentage is actually reversed, with
20.1 percent of males spending six or more hours a week on social networking sites and 17.2
percent of females.

There are also differences among racial/ethnic groups. At the national level, a greater percentage of
African American freshmen (27.7 percent) and Asian American students (22.4 percent) spend six or
more hours a week using online social networking sites. At Point Loma Nazarene University this is
also seen in the Asian American group, with 37.5 percent reporting spending six or more hours on
these sites. As the number of African Americans entering PLNU is low (10 students) it is difficult to
see if the pattern is the same.

Nationally, students who spent six or more hours per week on social networking sites spent about
the same amount of time studying or doing homework as those who spent less time. Incoming
freshmen at Point Loma Nazarene University however, reported differently. The percentage of
those who reported spending six or more hours on online social networking sites as well as
spending six or more hours studying and doing homework was about 15 percent less than those
who reported spending six or more hours studying and less than one hour on online social
networking sites (as seen in Table 3). So it appears that the entering freshmen at PLNU who spent
more time studying are less likely to have spent more time on online social networking sites.
Nationally and at Point Loma Nazarene University, students who spent six or more hours using
online social networking sites were also more likely to spend more time on a variety of leisure
activities including social activities as socializing with friends, partying, student clubs and groups as
well as, although to a lesser amount, private activities such as reading for pleasure, playing video
games and watching TV.

TABLE 3: TIME SPEND ON OTHER ACTIVITIES, BY TIME SPENT ON ONLINE SOCIAL NETWORK SITES

Typical Weekly Time Spend on Online Social

Networks
None or Less 1-5 Hours 6 or more
than 1 Hour % Hours
% %
Natl PLNU Natl PLNU Natl PLNU
PercentspendingOE@ 1 O 11 OA EI O0OC
Studying/homework 32.7 45.8 34.6 42.7 33.9 30.4
Reading for pleasure 9.6 11.9 8.6 7.4 17.0 13.9
Playing video/computer games 9.7 10.0 7.8 3.9 22.9 12.7
Student clubs and groups 11.3 11.7 13.9 16.5 22.9 19.5
Partying 15.2 2.5 20.2 7.8 32.6 12.7
Watching TV 20.0 22.7 22.2 15.5 45.1 51.8
Socializing with friends 62.5 68.1 75.6 79.7 86.5 87.3
Percent reporting that they frequently8
Used the Internet for research or homework 72.7 67.2 78.1 76.3 76.5 79.7
Used the Internet to read news sites 40.1 24.8 45.4 31.2 47.4 42.3
Used the Internet to ready blogs 18.3 12.7 37.8 32.9 52.1 51.3
Percent reporting that they frequently or
I AAAOEI I A1 1 U8
Drank wine or liquor 39.7 16 49.8 26.5 53.0 40.5
Drank beer 34.9 15.1 43.7 22.3 44.7 32.9




Those who spent more time on online social networking sites were also more likely to spend more
time online for other reasons, such as research or homework and reading blogs. The difference
between those who spent less than an hour online on social networks and those who spent six or
more hours was the greatest in comparing them to those who also spent six or more hours reading
blogs. This could be because profiles in online social networks contain the ability for the user to
post blogs.

Along the same lines, those who spent a greater time on online social networking were also more
likely to report drinking wine/liquor and/or beer frequently or occasionally. While The American
Freshman suggests that this data implies students who are active in their daily lives (outside of
school) are more likely to use social networking sites, it is also possible that student meet people
through these online social networking sites and that leads them to interact with them in “real life”
as well.

ISSUES OF DIVERSITY

Attitudes about diversity continue to change amongst incoming first-year students. There is a
continuing increase in the personal goal to help promote racial understanding, which at 36.7
percent (36.4 percent at PLNU) in 2007 shows an increase of 2.7 percent (4.2 percent at PLNU)
over 2006 and is the highest this figure has been since 1994 (1992 at PLNU). Among Black colleges
and universities nationally, this percentage is, as one might expect, much higher, where 64.0
percent hold this as an essential or very important personal goal.

Nationally, there have also been steady increases in students’ personal goal of improving their
understanding of other countries and cultures from 43.2 percent in 2002 to 52.3 percent in 2007.
At Point Loma Nazarene University, this percentage has increased, although not steadily. The
percentage began to increase in 2004 and reached a high of 68 percent in 2005; it then settled back
to 62 percent in 2006 and was at 64.3 percent in 2007. Both nationally and at Point Loma Nazarene
University, women were slightly more likely than men to indicate having each of these cross-
cultural goals (respectively, 5 and 8 percentage points nationally, and 8 and 13 percentage points at
PLNU).

One of the largest gender gaps on the national level is on the issue of whether same-sex couples
should have the right to legal marital status, with 55.3 percent of men and 70.3 percent of women in
agreement. There is also a difference at Point Loma Nazarene University, although it is not as great,
with 19.1 percent of men and 26.8 percent of women in agreement. Overall, 20.8 percent of
incoming freshmen were in agreement, the highest this percentage has been since it was first asked
in 1997. Nationally, the general trend in the past ten years among entering freshmen has been of
steadily increasing support (from 50.9 percent in 1997 to 63.5 percent in 2007) for legal marital
status for same sex couples. The largest gender gap at PLNU is along a similar line, the issue of laws
against gay marriage, where 56.0 percent of men and 36.4 percent of women agreed. Another large
gender gap at Point Loma Nazarene University is on the issue of racial discrimination, with 26.5
percent of males and 16.4 percent of females in agreement with the statement that racial
discrimination is no longer a problem in America. Nationally, issues that divide genders include
immigrants and affirmative action. There were 53.7 percent of men (66.4 percent at PLNU) and
43.5 percent of women (53.1 percent at PLNU) in agreement with the statement that
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undocumented immigrants should be denied access to public education and similarly, 53.2 percent
(51.1 at PLNU) and 43.3 percent (45.4 percent at PLNU) agreed that affirmative action in college
admissions should be abolished.

ENVIRONMENTAL CONCERNS

In a year when being “green” has become increasingly more high profile, and more colleges and
universities are engaged in sustainability projects, incoming first-year students are showing a
return to an increased concern for the environment, both nationally and at Point Loma Nazarene
University. Nationally, there was a twenty percent increase in the proportion of students who
believe it is essential or very important to clean up the environment, moving from 22.2 percent in
2006 to 26.7 percentin 2007. At PLNU, the number also increased, but not as much, with a ten
percent increase in the proportion of students expressing the same attitude/belief, from 19.4
percent in 2006 to 21.4 percent in 2007. Nationally these numbers have not been this high for over
a decade and at Point Loma Nazarene University not for fifteen years. A corresponding increase is
seen in how many incoming freshmen believe that the federal government is not doing enough to
control environmental pollution, on the national level, moving almost three percent points from
77.1 percent in 2005 to 79.8 percent in 2007. At Point Loma Nazarene University there has been an
increase since 2005 from 66.3 percent to 71.9 percent in 2007. This percentage was greater
however in 2006, at 74.4 percent.

FIGURE 3: POINT LOMA NAZARENE UNIVERSITY TRENDS IN ENVIRONMENTAL CONCERNS
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REASON FOR CHOOSING A PARTICULAR COLLEGE

Since 1972 the CIRP Freshman Survey has examined the that aspects students feel are important
when choosing which college they are attending. Since that time, the top reason at the national level
given as “very important” has been “this college has a very good academic reputation.” This year the
percentage increased 5.6 percentage points from last year to 63.0 percent. At Point Loma Nazarene
University the top reason has consistently been the religious affiliation of the university, with 73
percent of incoming freshmen responding this was “very important” in their decision. Academic
reputation has risen to second place, and is at its highest percentage this year at 65.6 percent, up



6.7 percent from 2006. Nationally the other reasons growing in importance have been “graduates
get good jobs” rising 2.6 percentage points to 51.9 percent and “graduates get admission to top
graduate/professional schools” rising 3.9 percentage points to 34.1 percent. At Point Loma
Nazarene University, the third and forth reason has been the size of the university, at 61.9 percent
in 2007, and a visit to the campus, at 57.7 percent in 2007. Both nationally and at PLNU, national
rankings do not seem to be playing a large role for incoming freshmen. While the percentage has
increased in 2007, it is still only a small percentage of freshmen indicating the ratings are “very
important” to their decision. Nationally, there was an increase of 1.3 percentage points to 17.6
percent in 2007 and at Point Loma Nazarene University there was an increase of 3.5 percentage
points to 9.1 in 2007, which is still less than ten percent and almost half that of the national
response.

Affordability is playing a greater role among freshmen nationally than it has in the past. The
importance of being awarded financial assistance increased 5.1 percentage points from 2006 to
39.4 percent, the highest this figure has been in 35 years. More students across the nation are also
rating the cost of attendance as a very important factor in 2007, with this figure rising 4.6
percentage points to 36.8 percent. The percentage of incoming freshmen at Point Loma Nazarene
University responding that being offered financial assistance was very important has also risen five
percentage points this year; however this number has varied over the years, and is not much higher
than it has been for about the last ten years, and lower than what it was previous to that.

Finally, lest one think that all students have on their minds is academics and affordability, more
students also believe that a good reputation for social activities is important. The importance of
social activities rises 4.9 percent points to 37.1 percent nationally, and rises 7.5 percentage points
to 39.6 percent at Point Loma Nazarene University. This is the highest this percentage has been
over the life of the survey, both nationally and at PLNU. It is encouraging that almost all of the
students reporting that social activities are very important (88.9% nationally, 85.2% at PLNU), also
report that academic reputation is very important.

SUMMARY OBSERVATIONS

HABITS OF MIND FOR LEARNING

1. Critical thinking behaviors are stronger both nationally and at Point Loma Nazarene
University among incoming freshmen with higher SAT scores.

2. Relatively few students evaluate the quality and reliability of information they receive. (35.0
percent nationally and 34.5 percent at PLNU)

3. Point Loma’s incoming freshmen in 2007 also appear to be less likely to explore topics
outside of class (29.0 percent nationally compared to 21.0 percent at PLNU).

PARENTAL INVOLVEMENT (THE HELICOPTER EFFECT)

1. Parental involvement in various aspects of college life among PLNU entering freshmen
appears to exceed that of parents in the national sample.

2. White students were less likely than students of other racial/ethnic backgrounds to report
“too little” parent involvement.



IMPACT OF ONLINE SOCIAL NETWORKING SITES

1. Female students used social networking sites more often than male high-school seniors.

2. Asian-American students at PLNU exceeded the percentage of other students who spent six
or more hours on these sites.

3. PLNU entering freshmen who spent more time studying were less likely to spend more time
on online social networking sites.

ISSUES OF DIVERSITY

1. “Helping to promote racial understanding” as a personal goal among entering PLNU
freshmen is the highest this figure has been since 1992.

2. Gender gap in the data on diversity issues revealed a higher percentage among women in
agreement that same-sex couples should have the right to legal marital status, tolerance for
gay marriages vis-a-vis the law, and support of public education among undocumented
immigrants.

ENVIRONMENTAL CONCERNS

1. The percentage of support among entering freshmen at PLNU for environmental concerns
increased from 2006, the highest in 15 years at Point Loma.

2. Freshmen both nationally and at PLNU continue to express a concern that the federal
government is not doing enough to control environmental pollution, though slightly less at
PLNU.

REASON FOR CHOOSING A PARTICULAR COLLEGE

1. Entering freshmen in the fall of 2007 at PLNU continue the consistent pattern of listing
“religious affiliation” as very important more than other reasons when choosing a college.

2. “Academic reputation” also made impressive gains in this same question, increasing nearly
six percentage points from the fall of 2006 administration.

3. Other important factors for entering freshmen—nationally and at PLNU—include
affordability, the financial assistance award, and the institution’s social activities.
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