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Freshman Randy Baiza admits 
he is not the most financially 
fit student. After car trouble in 
December and spending money 
throughout the year, Baiza 
found himself carrying a debt 
of around $350 on his credit 
card. To ensure his spot on a 
study abroad program, Baiza 
sold his iPod Touch.

“I knew how much money 
I could withdraw each month, 

but I didn’t stick to it,” said 
Baiza.

According to CNN.com and 
student lending giant Sallie 
Mae, college students are using 
credit cards more and more 
as a financial crutch. A study 
from Sallie Mae revealed that 
“freshmen carried an average 
debt of $939, nearly triple the 
$373 five years ago.”

Pam Macias, director of 
financial aid, said that credit 
cards are not bad if used re-
sponsibly.

“I think the best advice to 

students is not to be tempted 
to use them for impulse buys 
… or for emergencies where 
you cannot see a repayment 
solution within a month,” said 
Macias by e-mail.

Baiza said he blames his 
predicament on “careless 
spending and the desire to 
have the greatest and latest. … 
If you’re finding yourself using 
your credit card to pay your tu-
ition, and you’re not paying it 
off right away, you’re probably 
in trouble.”

Baiza said he would not 

have come to PLNU if he had 
not received financial aid.

“The Student Financial 
Services office always tries to 
find students any source of free 
aid before they suggest loans,” 
said Macias.

Sophomore Michael Mar-
cacci said he thinks that credit 
cards are the easiest way to 
borrow money, easier than ap-
plying for a loan.

 “You can track your 
purchases much easier with 
a credit card than with a tra-
ditional loan,” said Marcacci. 

“Credit cards aren’t the bad 
guys. It’s the way individuals 
irresponsibly use them.”

Baiza said he plans to pay 
off his debt when he begins his 
summer job.

“I’m willing to work a lot,” 
said Baiza, though he said he 
cannot work much as long as 
he remains on the track team. 
“I know I won’t want this to 
happen again, so I’ll be more 
careful. I have to be very cau-
tious and think before I spend.”

Jacob Willis saw a demand. 
He realized that wedding photographers need 

to spend excessive amounts of time and effort 
designing wedding albums but often cannot due to 
the requirements of their businesses. 

By creating a business plan that took these 
requirements out of the hands of the photog-
raphers through PLNU’s 2008-2009 Entrepre-
neurial Enrichment Program (EEP), Willis, who 
graduated from PLNU last spring with a degree 
in managerial and organizational communication, 
was named the 2009 Student Entrepreneur of the 
Year on Wednesday.

The EEP, which was established at PLNU in 
2007, guides students through the process of turn-
ing their business ideas into workable plans. At 
the end of the seven-month process, the best plan, 
as determined by a panel of 15 judges from across 
the country, wins its creator $3,000 for the busi-
ness and the title of Entrepreneur of the Year.

“In nearly all of the other competitions that 
I see everywhere else, students present, they're 
judged, and the very best one gets additional 
care,” said Randy Ataide, director of the Ferma-
nian Business Center and the EEP. “Ours is the 
complete opposite. All of our students get the care 
all the way through the process of building a plan, 
and yes, we do select an entrepreneur of the year, 
but all of the plans are rewarded for the two-
semester-long entry process.”

Willis’s idea for the company, which he named 
Allure Album Design, came to him while working 
as an intern for Bauman Photography during his 
senior year. The photography studio mailed its 
photographs to a company in Washington, which 
sent a draft back for the studio and customer to 
make corrections. Willis thought that if the design 
company, not the studio, worked directly with the 
customers, valuable time would be saved.

Eventually, the photography studio realized 
it would take less time to use Willis’s talents to 
produce the albums in-house.

“Album design used to take our studio any-
where from four to six months,” said Willis. 
“Now, with me handling it all, it takes about two 
months. It’s nice, because we have a studio man-
ager and two other photographers, and it doesn’t 
consume any of their time because I handle all of 
it.”

After signing up for the EEP in April, Willis 
prepared his idea for the first step in the pro-
cess, the September presentation. A total of 13 
students, including Willis, set up presentations 

to explain their ideas to 
potential mentors, who 
judged the plans and decid-
ed if they would be willing 
to work with the students.

Willis’s idea attracted 
the attention of Suzi 
Grunau, a self-employed 
property manager. “Jacob 
is very talented in graphic 
design and putting togeth-
er all the technology that 
it takes to put together the 
album,” said Grunau. “I 
just liked his concept.”

Grunau helped him 
with aspects of the plan 
he had not yet focused on, 
such as marketing and re-
searching his competition.

“I went to a big wed-
ding photographer in Ve-
gas,” said Willis. “I talked 
to other album design 
companies and basically 
pretended that I was an 
interested customer and 
got all their price points.  
Feeling out the industry 
was a huge thing that re-
ally helped me shape my 
plan.”

The months of work 
spent on the project 
culminated at the awards 
banquet held last Friday, 
where Willis was named 
Student Entrepreneur of 
the Year.

“I never did the 
competition to win,” Willis said. “I got involved 
because I knew I needed to write a business plan 
if I wanted to create an album company. ... But as 
you put more effort and time into something, you 
get more attached to it. When the banquet came, I 
really did want to win.”

The creators of the eight other business plans 
involved in the project received $500 each for 
their businesses. Several students also received 
scholarships for their work, including Amanda 
Kleen, who created a lightweight bear-proof food 
container called LIGHTER1.

“This was probably the most valuable experi-
ence I’ve had at Point Loma so far,” Kleen said. 
“I’ve been treated like an adult, and put in the 
real world with real equations and real problems 

to solve, with real people that hold you account-
able.”

Along with his work for Bauman, Willis 
already has one client that is outsourcing its 
album design to him. He plans on expanding his 
company, starting with the creation of a Web site 
that allows clients to create accounts and submit 
requests. He estimates that raising capital and 
creating the Web site will take eight months.

For the 2009-2010 EEP, 27 students have ap-
plied. Though the deadline for submissions was 
April 15, Ataide says he would possibly consider 
late submissions. Students from any major as 
well as seniors graduating this spring can submit 
a plan.

Features
People & Places

Calendar
Tues. May 9, 4:30 p.m. in Fermanian Business Center
Perspectives On Science with Dr. Clifford Kubiak
	  		           
Thurs. May 14, 6 p.m. in Family Life Center 	
Senior Celebration

Willis named Student Entrepreneur of the Year

Above: Jacob Willis, first place, with Cathy Gallagher and Ataide — Allure Album Designs.
Bottom left: Ashleigh Livingston and Carrie Stewart, second place — Nu Intentions Jewelry Co. 
Bottom right: Amanda Kleen, third place — The LIGHTER1 Bear Proof Container
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